
Annexure-8.43. 
Study to find out Unidentified / Unrecognized Clusters of MSMEs in India in order to 

facilitate availability of banking outlets and credit flow in such clusters 
Name of the Regional Office:  THIRUVANANTHAPURAM 
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1.   Credit requirement is not felt 
by the enterprise 2. Need for credit 
is not felt because of very limited 
scale of activity and work being 
done by entrepreneur himself.                                                           
3. Further, given the constraints in 
marketing, these micro 
entrepreneurs are not keen to 
expand business.                                                                             
4. Being less educated, 
entrepreneurs are not having the 
know-how of modernization of the 
business, marketing of products 
and potential to innovate.                                                                              
5. Dull market for traditional 
products as they are being 
replaced by plastic and other 
substitutes.                                                                                          
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1. Need for credit is not felt 
because of very limited scale of 
activity and work being done by 
entrepreneur himself.                                                                                 
2. These are family units working 
from their houses as micro 
entrepreneurs, on part-time basis. 
Most of them are females doing 
this activity in their free time as an 
extra source of income in addition 
to other regular work such as 
house maid or in construction field 
/ MGNREGA Scheme.                                                                                
3. No investment is required for 
doing the activity in the present 
manner as the beeds and other 
materials are supplied by the 
wholesale merchants and final 
products are also taken by them, 
paying a meager amount for 
fabricating them.                       
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1. Procedural bottle- necks like 
cumbersome and time consuming 
processing of loan applications.                                                                 
2. Lack of effective communication 
and non-issue of written 
communications while rejecting 
loan proposals.                                                                                
3. Alleged unsympathetic/non-
supportive attitude of bankers.                                                                                   
4. Most of the units try to run the 
business rolling their own funds or 
seeking mutual financial assistance 
from peers or relatives.  
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1. They are able to meet the funds 
requirement for the business by 
availing personal loans, gold loans 
and assistance from friends and 
relatives. They require bank credit 
at subsidized rates of interest 
(around 4%) similar to farm credit, 
although they are ready to offer 
collateral for loans.                                                         
2. Several substitutes which are 
cost effective are available in the 
market now. Hence they feel there 
is no scope for further expansion of 
the business in the current 
situation.  

 

 

 

 


